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There are many ways to expand your client base, advertise your business’ products 
and services and maximise your potential. One is to build up your media presence. 
The more news outlets are talking about your company, what it does and your area of 
expertise, the more effectively you can position yourself as the go-to organisation in your 
field. But how do you stand out from countless other businesses that are vying for space in 
newspapers, magazines and online publications? 

HERE ARE A FEW SUGGESTIONS:

Write a media release: This is the bread and butter of most successful 
engagement. But not all media releases are created equal. Make sure your 
release has a strong news angle, is no more than a page or two long, and is 
being sent to the right media. 

Hijack the news: Does your business have something to say about a topic 
dominating the news headlines? Don’t be afraid to call the media to offer 
relevant and informed comment. Opinion pieces and letters to the editor 
can also work well. Timeliness is key.

Leverage seasonal events: The seasons, long weekends and statutory 
holidays all provide media opportunities. 

Do you operate an outdoor swimming pool? Promote your latest upgrade 
at the start of summer. Do you make chocolate? Create a unique chocolate 
sculpture and let media know about it ahead of Valentine’s Day or Easter.

Run a competition: A competition that is both creative and aligned with 
your brand can create customer engagement and generate media interest 
Make it utterly unique and tell the media all about it. 

Arrange a publicity stunt: By now most of us know about flash mobs and 
world record attempts designed to grab the media’s attention. Done right, 
publicity stunts can be entertaining and can secure media coverage. 

Just make sure you consider how people will react beforehand so that it 
doesn’t result in bad press. If you are blocking traffic or causing a mess, 
prepare for backlash.

MEDIA OPPORTUNITIES CHEAT SHEET
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   REMEMBER
• Do your research. Find out what different media outlets like to cover, and how they do it. Learn the 

names of journalists who cover issues related to your line of work. The more you know about the 
styles and formats of different news outlets, the stronger your pitch will be and the more likely it is 
that your story will be told.

• Be responsive. This is a good one to remember. Be open and responsive. Be available. When the 
media comes calling, make it easy for them to find you. An engaging, open attitude is likely to have 
them coming back for more.

• Provide engaging visuals. Providing strong photos and video content will dramatically increase 
the appeal of any story you pitch to media. It makes their life easier, and will also help your story 
stand out once published.

• Promote your expertise. Identify the media outlets you want to target 
and get in touch to let them know you are available for comment if they 
are working on stories related to your line of work. Do this regularly to 
remind them. Tell them what you have to offer. 

• Step up your online presence. We can’t say this often enough. 
Businesses have a lot to gain by embracing online tools. Get on Twitter 
and Facebook. Write a blog. Follow the media outlets that interest you 
on social media, and who knows, they might even follow you back. At 
the very least they will be more aware of what you’re up to.

Conduct some research: Journalists like facts and figures. If you’re 
researching your sector or conducting an interesting survey, let the 
media know. If they publish your findings it can help position your 
business or organisation as an expert in your field.

Publish a white paper: Generate media interest by publishing a white 
paper. White papers are reports on particular issues or trends, and they can 
be used to demonstrate expertise and the need for a particular course of 
action. 

For example, a technology company that manufactures PCs for business 
users might survey CEOs on the productivity benefits of tablet PCs in 
the office, and present the findings in a white paper. Just make sure your 
research methods and any interviewees are credible. 

Invite media to special events: If you’re launching a new product 
or hosting an event, consider inviting the press. Set aside time for 
interviews, and make sure you’re available during and after the event. 
Prepare a media release so they have something to take back with them.

Donate to a cause: Do some social good and gain media coverage at the same time 
by giving products or services to a worthy cause. There’s nothing wrong with gaining 
agreement that photos will be taken and confirming the cause is open to media coverage 
as a condition of your donation or sponsorship.
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